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	The article that I have chosen to review is named More Information than You Ever Wanted: Does Facebook Bring Out the Green-Eyed Monster of Jealousy? The study was conducted to determine whether Facebook is responsible for creating jealousy in romantic and sexual relationships. Facebook is a social networking website that allows people to connect with each other via a personal web page. On your individual webpage you can express your likes and dislikes as well as disclose information about yourself and what you are doing through status updates and photos. The thesis that is trying to be proved in the study is if the time you spend on Facebook is more of a determining factor of jealousy than personal or relationship factors. The problem with Facebook is that sometimes the users disclose too much information about themselves and it can cause problems with the person and even more serious with that persons relationships. Facebook makes the problem of jealousy a serious problem amongst couples who are both active users of the site. They predicted that the amount of time spent on Facebook would be the highest jealousy factor instead of personal or relationship issues.
	Defining jealousy itself was one of the tough factors in the study. They first had to come up with a way to group the surveyed into categories of similarity. The person could be naturally prone to be more jealous than others through genetics or emotion. They also considered the persons level of trust and self-esteem in the experiment as well as normal factors such as age, gender, and demographic. The type of commitment the person is in and the level of commitment is a large factor in the experiment. Generally speaking people in committed relationships have less jealousy issues than those who are in new or less committed relationships. They mentioned 4 categories of jealousy evoking situations that usually occur on Facebook: when the persons’ significant other shows interest in another person, when someone shows interest in that persons’ significant other, when that persons’ significant other talks to an ex, and when there are ambiguous situations that involve the persons’ significant other.
	The study itself was conducted in the form of an online survey. 308 (231 female, 77 male) undergraduate students were surveyed with 21 items using a qualitative scale ranging from 1to 7 (being very likely). The age range was 17 to 24 years old with the mean age being 18.7. Of those that were surveyed 33.6% responded to not be involved in a relationship at all. 50.5% said they were involved in a serious committed relationship. 8.3% are casually dating one or more partners. 3.7% are in an open relationship. 3.0% are living with a partner but are not married. 0.7% are married and 0.3% of those surveyed are divorced/separated. There was also a qualitative portion of the survey where they asked questions such as “how likely are you to become jealous after your partner has added an unknown member of the opposite sex?” and “how likely are you to monitor your partner’s activities on Facebook?” They also asked questions concerning how much time was spent on Facebook per day.
	The results were that on average, 38.93 mins were spent online active on Facebook per day. The people surveyed had between 25 and 1000 friends with the mean being 296.19. 74.6% are somewhat likely to add a previous romantic or sexual partner, 78.9% reported that their partner has added their ex-partner as a friend on the site, and 92.1% said that their partner added friends who they themselves did not know. It was observed that women spent significantly more time on Facebook than the men did and also that women are way more susceptible to jealousy through the online medium. Trait jealousy accounted for 46% of the variance amongst the categories. Trust was a big issue and as expected so was the amount of time spent on Facebook. 68% of the people surveyed actually completed the open ended portion but the results were essential to the experiment. They broke the qualitative results down into four themes. The first theme was accessibility of information that described 19.1%. Meaning the amount of information they could see on their partners Facebook had an effect on their level of jealousy. The second theme was relationship jealousy that included 16.2% and this portion connected the individuals’ experiences in the past to the present Facebook situation. The third theme included 10.3% of the surveyed that said they are addicted to Facebook and find it very hard to limit their time logged into Facebook in general. The fourth theme was due to lack of context and ambiguous nature of information disclosed on Facebook that led 7.4% to be suspicious of their partners.
	After the study the question still remained that is it the time spent on Facebook that is causing jealousy or is it pre-existing jealousy that cause people to use Facebook a lot more to check up on their significant others. It all comes down to the point that people disclose too much information on Facebook. One of those surveyed said, “It turns people into nosey parkers…all of that personal information is totally unnecessary, but no one can help themselves.” It leaves doors open for personal interpretation which in turn causes problems, especially in relationships. Another of those surveyed reported, “I have enough confidence in her [his partner] to know my partner is faithful, yet I can’t help but second-guess myself when someone posts on her [his] wall…It can contribute to feelings of you not really ‘knowing’ your partner.” A comment made by another person surveyed who already had trait jealousy had this to say; “I was already a bit jealous and insecure, but I think that Facebook has definitely made me much much much worse.” These are all actual comments made by those who were surveyed.
Without a doubt, Facebook does in fact increase levels of jealousy among those in relationships. It is concluded that the level of information that is shared on Facebook is a leading cause of jealousy but the problem still remains that no one is willing to change the amount of information they are sharing. Past studies have shown that the individuals are not fully aware of exactly how much personal information it is that they disclose to the public. Future studies should directly examine the different triggers of jealousy and the correlation to time spent online to obtain more specific and qualified results. Future studies should also broaden the demographic to adults outside the undergraduate spectrum. Adult relationships are more likely to have been established before the time of Facebook. Also, the relationship history of the partners is deeper than college undergraduates and Facebook jealousy could prove to be more fatal on a relationship level than it would with younger adults. Overall the study proved to be successful and I believe that it was conducted well. An online survey I feel was the best way to appeal the most people who would be active users of Facebook. The only thing that I would add to the survey would be the pressures of becoming “Facebook Official” and changing active relationship statuses on the study. With all things considered, this was a well conducted survey and I hope the research on the topic continues.




